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OPINION ADAM COHEN
■ 2017 saw the introduction 
of tax-free childcare for 
some families and a roll-out 
of increased entitlement 
for other working parents 
in England. Similar plans 
are afoot in Scotland and 
Wales. Childcare is high on 
the political agenda and 
the government is moving 
to increase the amount of 
affordable provision. Recent 
research for the Family and 
Childcare Trust shows the 
majority of local authorities 
doubt whether the 
provision can meet these 
entitlements. Add to 
this the inexorable rise 
of households where 
both parents work 
and there is clear 
evidence that 
demand for 
childcare will 
continue to be 
strong.

There is no 
doubt that the 

nursery and day care sector is 
big business. Spend has been 
estimated at around £5 billion 
with over 23,000 day nurseries 
across the UK. This is on top 

of pre-school and creches, 
childminders and out 
of school childcare 
providers. 

The sector has two 
leading players, GCW 

client, Busy Bees and 
Bright Horizons. 

Busy Bees operates 
342 nurseries with 
Bright Horizons 
not far behind 
with 300. Other 
growing groups 

such as Monkey Puzzle and 
Childbase Partnerships have 
40 or so each. Otherwise the 
market is still very fragmented 
and there is likely to be further 
consolidation in the sector. 

Whilst operators have some 
specific requirements when 
looking at suitable properties, 
there is a huge variety of 
buildings that can be adapted 
for nursery use. Busy Bees 
seeks sites of 4,000 to 7,000 sq 
ft with outside space and car 
parking or development sites 
of around 0.5 acres. It will 
commit to 15-20 year leases, 
with either index-linked or 
open market rent reviews, 

as well as buying freeholds. 
Bright Horizons has similar 
property requirements.

These long leases, let to 
strong covenants are now 
grabbing attention from 
institutional investors. In a 
recent deal, GCW advised 
Stax Nurseries on the sale of 
a purpose-built nursery in 
Farnham, Surrey. The sale saw 
Alpha Real Capital pay £2.11 
million for the 6,100 sq ft 
nursery reflecting a net initial 
yield of 5.02%.

However, despite the 
potential scale of the market, 
it is immature from a property 
perspective with a dearth of 

SHOPPING CENTRES 
■ Fashion retailer H&M has 
opened in Bishop’s Stortford’s 
Jackson Square following 
extensive remodelling at the 
shopping centre. 

Owner Legal & General 
bought in the former Quality 
Discount store and has 
remodelled the area to create 
the new 24,000 sq ft unit and 
three new shops fronting 
onto Potter Street. One of the 
units is already under offer.  
L&G has also completed a 
new letting in the centre 
to Smiggle to compliment 
the centre’s family focused 
credentials.  Elsewhere 
jewellery store Pandora is due 
to upsize in the centre, with a 
new store close to H&M.

A significant investment 
in refurbishments at the 
centre has created a more 
contemporary entrance, 
upgraded lighting, and 
improved mall finishes and 
way finding.  

“Following a busy year 

and significant investment 
in Jackson Square, we are 
delighted to achieve our long-
held ambition to improve 
the fashion offer in the town. 
We expect the H&M letting 
to be a catalyst to attract 
more tenants to the centre,” 

says Legal & General asset 
manager Nic Elvidge.

The arrival of H&M and 
Smiggle follow lettings to 
Joules and to The Entertainer.

The shopping offer in 
Bishop’s Stortford has also 
been boosted by the opening 
of Eat 17 on Potter Street, 
adjacent to L&G’s ownership, 
a hybrid store including 
convenience foods, a 
delicatessen, florist and café.

Bishop’s Stortford woos H&M

MORE INFORMATION FROM 
duncan.kite@gcw.co.uk

MORE INFORMATION FROM 
duncan.kite@gcw.co.uk

Investors turn 
to thriving 
nursery market

Stratford Centre 
builds on success
SHOPPING CENTRES 
■ Strong trading has helped 
the Stratford Centre to attract 
two new food and beverage 
operators as part of its on-
going strategy to increase 
dwell time at the centre. 

Ice cream and dessert 
operator, Creams will open 
next month in a unit formerly 
occupied by Thomas Cook. 
The 2,000 sq ft store is let on 
a 15 year lease at £98,000 pa. 
The deal cements the rental 
tone in the centre at £145 
Zone A. Grab and go food 
operator Granier Bakery also 
opens in Stratford at £90,000 
pa on a 10 year lease. 

H Samuel has agreed a 
regear of its lease for a further 
five years at £140,000 pa in its 
3,200 sq ft store.

GCW acts as letting agent 
for owner Frogmore who 
purchased the scheme in 2017.

“We are delighted to 
achieve our long-held 
ambition to improve 

the fashion offer”
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DEALS

Two more retailers have agreed terms in Maidenhead’s 
Nicholsons Shopping Centre. The Fragrance Shop opens 
on Kings Walk on a 10 year lease at £37,000 pa and the 
New York Deli on Queens Walk on a 10 year lease at 
£22,500 pa.

Acting for developer Notcutts Garden Centre, GCW has 
agreed a letting on Bagshot Retail Park, an out of town 
development anchored by Waitrose. Subway takes a 
1,500 sq ft unit at £25,000 pa rising to £30,000 pa.

GCW has sold the Britannia Shopping Centre in Hinckley, 
Leicestershire to Panther Securities for CBRE GI. The 
82,000 sq ft centre comprises 16 retail units including 
Wilko, Argos, Peacocks, New Look and Boots.

Cath Kidston has taken a 10 year lease on Brighton’s 
North Street in a 1,851 sq ft unit at £119,000 pa. GCW 
agreed the deal for Redevco as it continues its work on 
the redevelopment of the Hannington’s Estate in the 
town. 

GCW has advised Farrow & Ball on two new store 
openings. The paint retailer 
opens on Windsor High Street 
on a 10 year lease at £29,500 
pa and relocates in Harrogate 
to Albert Street taking an 
assignment of an existing 
lease. 

GCW client energie fitness has opened its latest two 
gyms in Falcon Road, Clapham Junction, in a 5,126 sq ft 
unit on a 15 year lease at £115,000 pa and in Ipswich 
Rose Hill Centre, in a 7,500 sq ft unit on a 10 year lease at 
£75,000 pa rising to £90,000 pa over five years.

Furniture retailer Loaf opens in Tunsgate Square, 
Guildford in a ground floor 5,800 sq ft unit. The deal 
agreed by GCW is on a 10 year lease at £100,000 pa rising 
to £133,400 pa with six months rent free and £200,000 
capital contribution. 

GCW has purchased the vacant BhS store on Slough High 
Street for Evolve Estates for £3.8 million. The property 
has redevelopment potential and is opposite Queensmere 
Observatory Shopping Centre where GCW acts as letting 
agent.

data and expertise. Much of 
the deal data is controlled by 
the operators and this makes 
the properties difficult to 
value and therefore finding an 
expert that understands the 
market is vital. 

GCW is harnessing this 
data and intelligence as part 
of the work in its expanding 
Alternative Sectors team. The 
know-how comes from GCW’s 
extensive work with Busy Bees 
and also from its involvement 
with landlords on both 
investments and lease advice.

NURSERY KNOWLEDGE

■ There is a huge variance 
in occupational values 
depending on the town, the 
location in the town and 
the nature of the property. 
GCW considers there is a 
pent up demand and for 
a good site in the South 
East, rents range from £15 
to £25 per sq ft but can 
be substantially higher in 
London. 
■ Operators take long 
leases with index-linked or 
open market reviews.
■ Many leases taken 
in the early 2000s are 
now close to expiry or 
have forthcoming tenant 
break options. There is 
an opportunity to extract 
value from these leases 
by extending them now or 
removing breaks to release 
capital value. 
■ Yields are keen and 
evidence suggests that net 
initial yields of circa 5% are 
achievable.

RETAILERS 
■ GCW is working with 
leading health and beauty 
retailer, Superdrug to open 
new stores in non-traditional 
retailing locations such as 
transport hubs and hospitals.

GCW is in discussions with 
a number of leading hospital 
trusts and aims to begin 
Superdrug’s roll out later this 
year. 

“Hospitals have a large 
group of captive customers 
including staff and patient 
visitors and are an obvious 
opportunity for Superdrug. 
Although the retail market is 
not well-developed, we know 
that shopping habits are 
changing and see hospitals 
as a natural location for 
Superdrug’s products,” says 
GCW director David Gooch.

GCW has recently agreed 
terms for Superdrug to open 
in a transport interchange 

at Brighton railway station 
replacing internet collection 
company Doddle. The 1,895 
sq ft unit on a 10 year lease 
at £220,000 pa is at the 
entrance to the terminus 
station and at the heart of 
Brighton’s residential and 
business district. 

Superdrug targets  
hospital outlets

MORE INFORMATION FROM 
david.gooch@gcw.co.uk

The New York Deli opens in Maidenhead’s Nicholsons centre

MORE INFORMATION FROM 
adam.cohen@gcw.co.uk



 

NEW SHOPPING CENTRES 
INNOVATE FOR SUCCESS

I
ntegrated cinemas and restaurants, 
well-designed car parking, interesting 
public realm and state-of-the-art 
anchor department stores all featured 
strongly in the new shopping centres 
opening in the UK last year. 

GCW’s shopping centre team has visited 
the five new centres: Westgate in Oxford, The 
Lexicon in Bracknell, Northampton’s Rushden 
Lakes, Barons Quay in Northwich, and 
Wolverhampton’s Mander Centre to create its 
report which offers a detailed, illustrated guide 
to each centre with photographs and plans. It 
highlights the shopping centre team’s opinion 
of the successes of each centre including a 
summary on its connectivity, leasing success 
and future potential. Each centre also receives 
an overall GCW rating.

GCW found positive features in all five 
centres but its top ranking for 2017 goes to 
Westgate in Oxford. 

“We expected to see a strong scheme in 
Oxford but Westgate gets all the elements right 
with an outstanding internal environment. 
Sight lines, ease of change of level, the feeling 
of space created within a compact area, 
integration with local bus transport, and a 
stunning setting for restaurants all combine to 
create an impressive shopping environment,” 
says GCW director David Gooch.

PLACEMAKING IS KEY
“Bracknell comes in as a very close second 
with its success at placemaking . It is 
ground-breaking in transforming a 
1960s new town and enabling it to 
attract affluent consumers from 
nearby catchment areas.  Many 
of these shoppers will come by 
car, but the fully pedestrianised 
nature of the town centre is now 
a massive bonus for residents. A 
successful partnership with the 
local council also enables really 
strong messaging and promotion of 
Bracknell as a whole and not just The 

Lexicon Centre,” he adds. 
This is GCW’s third annual shopping centre 

review and over the past three years the team 
has visited and reported on 14 centres. 

“Our clients value an opinionated analysis 
of new centres. We set out to offer the key 
facts alongside our own insights based on an 
in-depth visit. The 14 centres analysed are 
geographically spread so we know many clients 
may not have the resources to visit every one 
themselves,” says GCW director Duncan Kite.

“The guide also helps our occupier clients 
to understand current trends and the key 
innovations put in place by the leading new 
centres. We aim to help them understand 
what best-in-class looks like to make 
decisions about future locations,” he adds. 

High quality design is a feature of the 
successful new centres and both Oxford and 
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Rushden Lakes (top) and Westgate 
opened successfully in 2017

“Oxford wins top  
marks for creating an 
impressive shopping 

environment. Bracknell’s 
successful placemaking 

makes it a close  
second“

GCW has published its latest 
annual review of UK shopping 
centre openings, offering a no 
holds barred analysis on the 
highs and lows of 2017’s five  
new centres.
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Bracknell use simple, high quality architecture 
to deliver a contemporary streetscape 
experience, with a mix of fully open air and 
partially covered malls. Both centres also 
use height and space to create impressive 
individual retail units.

Three of the five new centres successfully 
capitalise on the inclusion of a cinema and 
restaurants, fully integrating them into the 
design of the scheme rather than adding them 
as an after-thought. In Bracknell, for example, 
the leisure offer is part of a well thought-
out pedestrian route taking visitors past 
restaurants and a cinema as part of the retail 
journey. In Oxford, the roof-top restaurants, 
with views over the city and Oxford colleges, 
feel an integral part of the retail centre. The 
Bull pub in the centre of The Lexicon, an 
attractive listed building, has been integrated 
into the development, with a striking 
contemporary extension that contrasts with 
the original building.

SUCCESSFUL LEISURE
Rushden Lakes has also successfully created a 
leisure and shopping destination and clearly 
illustrates the fact that you can no longer build 
a shopping centre based solely on retail. It is 
much more than a retail park, situated beside 
lakes and 200 acres of protected Wetland 
nature reserve and blends retail and dining 
with a broad range of leisure activities from 
cycling to bird watching and water sports.

The impact of car park design has also been 
well understood and several of the centres 
illustrate the importance of doing the standard 
things well. Improved lighting, pedestrian 
safety and convenience are a key part of the 
overall customer experience. For example, in 
Oxford’s Westgate, car parking is accessed via 
escalators and includes a warm, light and airy 
pay station area. In Bracknell, each level of 
the new car park links directly into the anchor 
stores of M&S and Fenwick. 

The important role of anchor stores is 
evident in four of the centres. Debenhams 
in Wolverhampton, Fenwick in Bracknell, 
John Lewis in Oxford and House of Fraser at 
Rushden Lakes have all opened impressive 
stores with innovative designs and a modern 
look and feel, creating a strong customer 
experience. In Wolverhampton, the 94,000 sq ft 
Debenhams has been created as part of a major 
refurbishment and expansion of the centre and 
includes a strong, branded catering offer. All 
four illustrate the pivotal role played by anchor 
department stores in shopping centres and also 
show what successful shopping centres can 
offer to department store retailers. 

GCW’s shopping centre team acts on 34 
centres across the UK. The GCW Guide to 2017 
Shopping Centre Openings is available from 
Duncan Kite. 
MORE INFORMATION FROM duncan.kite@gcw.co.uk

Restaurant groups 
back GCW lease advice

MORE INFORMATION FROM 
adam.cohen@gcw.co.uk

MORE INFORMATION FROM 
simon.morris @gcw.co.uk

RECRUITMENT
■ GCW has bolstered its 
professional staff with two 
surveyors joining its high 
street and shopping centre 
teams.

Laurence Noott joins as 
a senior surveyor in GCW’s 
high street team moving 
from Cushman & Wakefield. 
Laurence will work with 
director Simon Morris on 
high street leasing and 
asset management. With 
experience in development 
and large stores, he previously 
worked at GL Hearn, first on 
its graduate programme and 
then as part of its retail team.

Archie Morriss is the 
second new recruit, joining 
GCW from retail agency 
Morgan Williams where he 

worked following his BSc in 
Real Estate at Oxford Brookes 
University.

Archie is part of the 
shopping centre agency team 
concentrating on seven of 
GCW’s centres including 
Hammersmith Broadway, 
Fulham Broadway and The 
Centre, Feltham in London 
and Langney in Eastbourne.

LEASE ADVISORY 
■ GCW’s lease advisory team 
has begun work with two 
leading restaurant sector 
operators. 

GCW has been instructed 
to act on behalf of GBK to 
deal with 14 lease advisory 
instructions, of which five 
have already been completed. 

The majority of the 
instructions are in London 
on high profile sites such 
as Canary Wharf, Frith 
Street in Soho and The O2 
Centre in Greenwich. Other 
instructions cover a number 
of London suburbs as well as 

a number of sites throughout 
the UK.

GCW will also act on 
behalf of Wagamama to deal 
with nine lease advisory 
instructions. It has just 
agreed the first negotiation at 
a nil increase in Queens Road, 
Bristol. The majority of these 
instructions are in London 
and include a number of 
high profile sites including 
Wagamama, Kingsway and 
outlets in St Albans and 
Tunbridge Wells.

GCW expands  
retail team 

Archie Morriss (left) and Laurence 
Noott join GCW’s retail experts
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PURCHASE SUPPORT 
■  GCW has completed its 
latest purchase support 
project advising investor 
Kames Capital on a retail 
parade in Stevenage. 

Kames purchased the 
substantial retail block in the 
town centre using in-depth 
recommendations from GCW 
who recognised Stevenage 
as a growth location and 
identified the medium-term 
positive changes to the town. 

The key factors include 
access to London particularly 
Kings Cross which is 
increasingly home to 
corporate HQs, a substantial 
town centre residential 
building programme and an 
increasing young 20-35 high-
spending demographic. There 
are also positive benefits 
from the local authority’s 

Retail investors value independent advice 

understanding of the need 
to invest in their town 
centre, releasing land for 
development and adopting a 
modern flexible approach to 
planning. 

GCW provides purchase 
advice to a variety of 

clients on an ad hoc basis 
and has now developed a 
co-ordinated approach led 
by three directors, Simon 
Morris, David Gooch and 
Fiona Nichols who have a 
breadth of experience.

 “There is clear demand for 

independent advice when a 
landlord client purchases a 
property. Importantly, the 
demand is for confidential 
advice from experts who are 
not involved in agreeing the 
deal,” says GCW director 
Simon Morris. 

Recent purchase support 
work includes advice to 
CBRE Global Investors in 
East Sheen on a mixed-use 
development opportunity 
and work with William 
Pears Group on a parade in 
Hounslow let to Superdrug, 
Greggs, Nationwide and 
others. GCW provided 
advice to the developer on 
the potential to grow rents 
quickly in an undervalued 
London suburb.

ALTERNATIVE SECTORS 
■ GCW’s Alternative Sectors 
team is advising on a new 
style of occupier for a former 
Primark store in central 
Sheffield. 

Primark has moved to a 
new store on The Moor in 
Sheffield and the vacant 
store has been purchased by 

local private investor and 
developer, Hartshead Group.  

GCW will act with joint 
agent Lane Walker to 
attract new uses for the 
lower ground, ground and 
first floors, targeting gym, 
leisure, bar and restaurant 
businesses. The landlord is 
seeking £300,000 pa for the 
28,000 sq ft of commercial 

space which will be adapted 
for up to five new operators. 
The upper parts will be 
occupied by a 30,000 sq ft 
Easy Hotel which is due to 
open in August this year. 

The building is located 
on High Street, Sheffield 
in an area where retail is 
diminishing. It is directly 
opposite Sheffield Hallam 
University and within a busy 
office area.

“Retail in Sheffield is 
alive and well but no longer 
thrives in this location. We 
are confident that there will 
be lots of demand and our 
knowledge of alternative 
occupiers will help us to 
create the right mix for the 
location,” says GCW director 
Simon Horner. 

Once fully let, GCW will 
take the investment to the 
market at the end of the year. 

INVESTMENT 
■ GCW has purchased a 
flagship landmark retail unit 
in Leeds for new investment 
client, St Brides Managers.

St Brides purchased the 
asset for £5.8 million showing 
a net initial yield of 5.18%. 
The store occupies arguably 
the most prominent location 
in the city on the corner of 
Briggate and Commercial 
Street and is let to H Samuel 
until 2022 at £320,000 pa.  

The opening of Trinity 
Leeds and Victoria Gate 
in the past four years have 
transformed Leeds city centre.  
Whilst the city already had a 
well established reputation 

as a destination for quality 
fashion, the improved retail 
offer has propelled Leeds to 
the top of PMA’s rankings, 
making it the UK’s premier 
shopping destination outside 
Central London, ahead of 
Manchester, Glasgow and 
Birmingham.

The rateable value of the 
location will support rental 
growth. Although it will 
taper over time, the drop 
in rateable value by around 
40% will significantly reduce 
occupational costs making 
the location more affordable. 

MORE INFORMATION FROM 
simon.morris@gcw.co.uk

“We are confident  
there will be lots 
of demand from 

alternative occupiers”

Alternative occupiers 
move to Sheffield store 

St Brides buys in thriving location

MORE INFORMATION FROM 
simon.horner@gcw.co.uk

MORE INFORMATION FROM 
oliver.horton@gcw.co.uk



 GCW ■ JANUARY 2018    7

Retail investors value independent advice 

MORE INFORMATION FROM 
simon.horner@gcw.co.uk
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SHOPPING CENTRES 
■ Cinema operator, Empire 
has agreed terms to remodel 
and refurbish its cinema 
within Sutton’s St Nicholas 
Shopping Centre.

GCW has agreed a 
new, extended lease term 
with Empire on behalf of 
owner AEW. It includes an 
agreement to remodel the 
cinema to create a modern 
six-screen digital offer with 
better signage, improved 
double height glazing and a 
more modern internal feel. 
The state-of-the-art cinema 
will open next month. 

The agreement with the 

cinema is the first key stage 
of AEW’s plans to deliver a 
viable leisure scheme within 
the 370,000 sq ft shopping 
centre. Plans for the leisure 
scheme include creating 
an attractive, modern 
environment for restaurant 
occupiers and the next stage 
will see three new restaurants 
open in units of between 
2,500 to 4,500 sq ft.

In the last 12 months, 
several new retailers have 
opened in the centre including 
Pandora and Smiggle.

ALTERNATIVE SECTORS 
■ GCW continues its work for 
hotel developer Vastint with 
the purchase of a 0.7 acre site 
adjacent to the Moxy Hotel 
in Heathrow. The hotel site 
was GCW’s first purchase 
for Vastint as it rolls out the 
Moxy chain of hotels across 
the UK.

The newly purchased site 
will be used for much needed 
car parking for the 435-bed 
hotel which is due to open 
early this year.

GCW continues to work 
with Vastint looking for hotel 

Empire cinema leads  
Sutton leisure plans 

MORE INFORMATION FROM 
chris.hovington@gcw.co.uk

Driverless cars set  
to disrupt retail 

The advent of Automated Vehicles (AVs) 
is upon us; not driven by the automotive 
innovators such as Tesla but by main stream 

manufacturers such as Ford and Volvo who aim to 
have commercial AVs by 2021. The future where 
consumers step from their front doors into a 
driverless car, called in an instant, and are whisked 
quickly and efficiently into a town centre is almost 
here. 

The shift to AVs is important but the key disruption 
comes from removing car ownership, particularly 
in urban environments. This makes everywhere 
accessible with no congestion and no need to 
park. Modern towns and cities were shaped by the 
automobile and the infrastructure will now need to 
shift to support driverless vehicles. Large areas set 
aside for parking will become available for other uses. 

The impact on the retail industry will be significant 
and AVs are set to be a technology disruptor on the 
scale of the internet. Driverless cars will influence the 
behaviour of consumers and dictate how, where and 
when they shop. The change will remove one of the 
key defining criteria of a successful shopping location, 
proximity to the main car park.

Shopping is still the UK’s biggest leisure activity 
and we believe that consumers prefer to shop in 
town. When logistical barriers are broken down 
by AVs, the historical benefits of out of town 
shopping, accessibility and easy, free car 
parking become less relevant. The impact on 
out-of-town retailing will be huge and new 
centre, Rushden Lakes puts a marker down for 
how an out-of-town location can offer 
more. 

For town centre landlords, the 
message is about future proofing. 
What physical changes will your 
retail tenants need and what services 
can you offer? Consumers will still 
arrive by vehicle so where are the 
gateways for drop off and collection? 
Will we see concierge services in town 
centres? What’s your car park going 
to be when its original purpose is 
obsolete - residential, maker markets, a 
hotel, a food market, alternative leisure or 
retirement living? Is it in the right place? 
Car parking being developed now should 
take into account repurposing in the 
future, looking at its location, orientation 
and construction. 

Retailers will be rapid with their 
decision-making as change happens. 
Landlords need to work out now how they 
can be ready to respond.

MORE INFORMATION FROM simon.morris@gcw.co.uk

OPINION SIMON MORRIS

Heathrow  
hotel buys  
parking site 

sites in town centre locations 
and across Greater London. 
Vastint has so far agreed 12 
sites to open Moxy Hotels 
across the UK.
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Q&A
John Matthews is a senior asset manager with real estate 
investment management firm, Frogmore, one of GCW’s 
shopping centre clients. He talks about his current role and 
career in property so far. 

Where did you learn your property skills?
■  Via the Portman Estate, asset managing a 
mixed portfolio of office, retail and residential 
space, and then LaSalle Investment 
Management, working on a large pension 
fund’s office and industrial assets. Both 
roles were excellent to cut your teeth as a 
surveyor.

How did you arrive at Frogmore?
■  I wanted to get involved in hands-on asset 
management. My role here is very proactive 
and we aim to make a difference immediately, 
setting a strategy, finding opportunities and 
executing the business plans.

What’s the best thing about your current 
role?
■  Being out and about, dealing with a diverse 
range of property assets from a Central 
London office refurbishment, a shopping 
centre through to a logistics centre in the 
Midlands held in a joint venture partnership. 

What advice would you give to anyone 
joining Frogmore?
■  We are proud of our strong reputation for 
reliability and transparency. Honouring our 
word and delivering the business plans we 
set out from the beginning is of paramount 
importance. This requires the ability to 
foresee potential issues and act quickly 
to address them. 

What’s your proudest 
achievement at Frogmore?
■  Delivering on our Holborn office 
asset where we obtained vacant 
possession, refurbished 
seven floors and took 
advantage of tight 
supply to achieve 
excellent rents quickly. 
The letting campaign 
was a great success 
and we have created 
a fantastic product 
suitable for sale 
within three years.

What’s your link with GCW?
■  We worked closely with GCW when we 
purchased Stratford Shopping Centre last 
year. Their knowledge was invaluable and we 
have retained them as letting agents.

Why do you work with them?
■  Stratford has an annual footfall of 26 
million people, and we know there is huge 
potential to increase dwell time and drive the 
rents on. We have purchased the adjacent 
site and see a real opportunity for ongoing 
regeneration. Both Duncan Kite and Phil 
Michel at GCW offer insightful advice and 
think like asset managers.

What’s on your desk?
■  A cup of coffee. Frogmore is very traditional 
and we have a tea trolley brought round four 
times a day – it’s a real bonus for the team.

What’s your favourite day in work?
■  Friday. It’s the day when most deals are 
done because you can’t risk leaving things 
over the weekend. 

And away from work?
■  Boot camp training where you push 
yourself physically. I enjoy the military 
discipline and mental challenge. Last year 
I trained for a 15 mile march in the Brecon 

Beacons carrying a 35 pound load. It’s part 
of the SAS selection process. 

Tell me something people might be 
surprised if they knew?
■  Between LaSalle and Frogmore, I 

took a five-month career break and 
circumnavigated Australia on 

a Yamaha 650 XT trail bike. 

What’s your favourite 
saying?
■  I’m a great believer in 
Frogmore’s mantra ‘Get 
in, get on, get out’. Our 
business plans of three 
to five years reflect this.


